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| About this report

Welcome to Aristocrat’s Sustainability Disclosures for the financial year from 1 October
2022 to 30 September 2023 (FY23).

Aristocrat reports on our sustainability progress in a number of ways:

« This comprehensive Sustainability Disclosure, which complements our Annual Report
by setting out progress made on our strategy, priorities, targets and policies.

We are an industry- Aristocrat Leisure Limited (ASX: ALL) is a
leading global gaming global entertainment and content creation
o | o | | | company and mobile company powered by technology offering
« The Sustalna.blllt)-/.sectlon of our cor;.)or.a‘te website which provides further information games publisher a diverse range of products and services

on our Sustainability program and priorities. ’ including electronic gaming machines,

casino management systems, Free-to-play
mobile games and online real money games.
Aristocrat has three operating units:

Annual Report

entertaining millions of
Corporate Website players across the globe
every day.

+ A dedicated Responsible Gameplay section of our corporate website where you can
find more information about our approach.

Responsible Gameplay Aristocrat Gaming

- Aristocrat’s Modern Slavery Statement which details our approach to human rights
and action taken within our business operations and supply chain.

Pixel United

Modern Slavery Statement

Anaxi

Aristocrat Leisure Limited (ASX: ALL) is an entertainment and content creation company powered by technology to deliver world-leading mobile and casino games. Through our three operating units

- Aristocrat Gaming, Pixel United (which encompasses our Product Madness, Plarium and Big Fish Games business units) and Anaxi (formerly online RMG), supported by more than 7,800 employees

in over 20 locations around the world - we are a world-leading global gaming content company and mobile games publisher, entertaining millions of players across the globe every day. Aristocrat’s
Sustainability Disclosures have been prepared to provide a general overview of Aristocrat’s performance with respect to environmental, social and governance matters between the period of 1 October
2022 to 30 September 2023 (referred to as ‘FY23'’ in this Report). Information presented in this report is, unless stated otherwise, current as at 30 September 2023. Without limiting the above, this
document and any other written or oral communication accompanying it may contain forecasts, forward looking statements or statements as to future affairs which are based on intentions, goals,
objectives, estimates, assumptions and expectations of Aristocrat Leisure Limited or its subsidiaries (collectively, the “Company”) that, while used in good faith, necessarily involve (i) subjective
judgments; (i) inherent uncertainties; and (iii) significant contingencies, many of which are beyond the Company’s control or reflect future business decisions which are subject to change. Therefore,
there can be no assurance that such forecasts, forward looking statements or statements as to future affairs will be realised or that the Company’s actual or future results, or subsequent forecasts, will
not vary significantly from such forecasts, forward looking statements and statements as to future affairs. Any and all forecasts and financial information in this document, and in any accompanying
written or oral communication are not, and shall not be relied upon as, a promise or representation as to future matters. The Company’s results may be affected by factors including, but not limited to,
the risks and uncertainties in competitive developments, regulatory actions, litigation and investigations, business development transactions, economic conditions, pandemics and changes in laws and
regulations. The Company accepts no responsibility or liability in relation to the accuracy or completeness of any forecasts, forward looking statements or statements as to future affairs, or whether
they are achievable. Investors and prospective investors are cautioned not to place undue reliance on forward-looking statements. The Company does not assume any obligation to revise or update
this document, or any accompanying written or oral communication or any of the estimates, assumptions or expectations underlying such forecasts, forward looking statements and statements as

to future affairs. Certain data included herein has been obtained from alternative external sources and as such may be inconsistent given differing underlying assumptions and sources. We have not
independently verified information from these external sources.
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Message from
Trevor Croker,
CEO

| am delighted to share Aristocrat’s Sustainability
Disclosures for FY23.

Sustainability is embedded in Aristocrat’s strategy,
operations and the values and culture of our teams
around the world. It is an essential part of our long-
term commitment to the communities within which we
work and live, and a key way we serve our customers
and players by improving our business, and the broader
industries in which we operate.

We know that innovation and adaptation are critical

to navigating emerging challenges, and FY23 has

been no exception with many economic, political

and environmental disruptions experienced around

the world. We particularly recognise those impacted

by conflict during the year — including our people
navigating the challenges of the ongoing war in Ukraine,
and, post period end, the outbreak of conflict in Israel.

During these volatile times, our focus remains firmly on
addressing the things within our influence or control.
This very much includes our sustainability agenda,
which is anchored in a determination to improve
Aristocrat’s business across the pillars of Product
Responsibility, Business Operations and People &
Community. Our objective is to be a better, stronger and

more resilient organisation that is responsive to the
expectations of our stakeholders and welcome in the
community.

I'm pleased to report that we made strong progress
against our goals in FY23.

Responsible Gameplay (RG) remained Aristocrat’s
highest sustainability leadership priority. We continued
to strengthen RG governance, with the launch of a new
suite of tailored policies and compulsory training rolling
out across the business. We also completed Australia’s
first cashless gaming trial, with lessons learned already
being factored into the next generation of technology.
We continued to innovate in player education and
engagement too — launching our first ever “positive
play” consumer marketing campaign in the US, and
rolling out the next generation of targeted player

“We're clear on our purpose and
are committed to our mission of
bringing joy to life through the
power of play, with sustainability
being central to our strategy.”

messaging in a key social casino app. We continued to
take an iterative approach, testing and learning, to refine
and expand our efforts.

In terms of climate, in November 2021 Aristocrat
committed to setting a Science Based emissions
reduction Target (SBT) consistent with the requirements
of the Paris Agreement. We aim to play our part in
reducing our scope 1 and 2 emissions to limit the global
temperature increase to 1.5 degrees and reducing

our scope 3 emissions to limit the global temperature
increase to 2 degrees. In November 2023, Aristocrat
submitted our proposed SBT to the Science Based
Targets Initiative (SBTi), marking a key milestone on our
decarbonisation journey. Once validated by SBTi, we will
formalise our decarbonisation plan, promote our targets
and approach with our stakeholders, and pivot from
target setting to driving and tracking our abatement
effort.

In People & Community, the representation of women
on our Board increased to over 44%, our executive team

to over 45% and across the Group total representation
of women stood at over 32% by the end of FY23, shifting
us closer to our published targets.

| am immensely proud of the passion and commitment
of our people to achieve Aristocrat’s purpose each and
every day. | am also thankful to our many stakeholders
for their ongoing engagement and contributions to
helping our sustainability vision become a reality. We are
on a journey of learning and continuous improvement
and stakeholder engagement is critical to our success
as we work purposefully to deliver our strategy and our
sustainability ambition. We also see the importance of
working closely with the industry to raise the bar on ESG
related issues and, in particular, RG and Climate.

We are clear on our purpose and are committed to our
mission of bringing joy to life through the power of play,
with sustainability being central to our strategy. | invite
you to learn more about our progress and aspirations
for the future through these Disclosures.

Trevor Croker, Chief Executive Officer & Managing
Director

Aristocrat 2023 Sustainability Disclosures 4
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Message from
Harry Ashton,
Group General
Manager,

Sustainability

The importance of ESG and sustainability for all
stakeholders including investors, customers, our people
and policymakers has continued to rise over the course
of FY23. At the same time, expectations are evolving
quickly; including in terms of sustainability reporting,
and views around the role that companies like Aristocrat
should play in contributing to solutions.

We're passionate about our quest to lead our industries
in RG, and recognise that being leader involves a
commitment to continuous improvement. During FY23
we launched our first ever “positive play” consumer
education campaign for electronic gaming machine
(EGM) players in the US. We also completed Australia’s
first ever trial of cashless EGM technology, which
examined the effectiveness of embedded RG tools.

We developed and rolled out a targeted RG messaging
model to our mobile social casino game player
community. In addition, we commissioned independent
research to assess the preferences of EGM players with

respect to various RG tools, and developed a new RG
policy framework for our entire global organisation,
covering marketing, product development and enhanced
loot box standards. Across the year, Aristocrat invested
in many improvement and innovation initiatives to bring
more impact to what we do, and contribute to industry
best practices.

In these Disclosures we've also aimed to provide

more comparative data and metrics on RG, as well as
providing more detail on our approach and philosophy.
We have begun work to align our RG disclosures with
the Sustainability Accounting Standards Board (SASB)
framework and will continue to build on this in the years
ahead.

"EGMs (Electronic Gaming Machines) are also known as slot machines in North America and poker machines in Australia.

We also made material advances in our climate
reporting capabilities with the development of a Board
endorsed Greenhouse Gas (GHG) inventory, draft
Science-Based Targets and a draft abatement plan
for our global enterprise. We submitted our near-term
and net-zero targets to the SBTi in early November and
expect these targets to be validated in the first half of
calendar year 2024. We understand the complexities
and challenges related to decarbonising our value chain,
and will prioritise working with our customers and
suppliers on this journey.

As we look to FY24, we expect our Sustainability
Disclosures to reach a new level of maturity which
reflects our commitment to setting an SBT, a changing
landscape around reporting standards and increasing
expectations from stakeholders to lead on RG.

As ESG disclosure standards have converged under
the International Sustainability Standards Board
(ISSB), Aristocrat took the opportunity to conduct a
gap analysis of our disclosures against the first two
standards, International Financial Reporting Standards
(IFRS) S1 & S2. We intend to take steps to align with
these standards and address gaps over the coming
years. Further to this, in FY24 we will conduct a

fresh double materiality assessment to underpin the
development of a new 3-year ESG strategy for Aristocrat
spanning FY25-27.

We hope you will find these Disclosures informative,
and a strong indication of the progress we're proud to
have made during FY23. As always, we welcome your
questions and comments and invite your feedback as
we take the next steps in this vital journey.

Harry Ashton, Group General Manager, Sustainability

Aristocrat 2023 Sustainability Disclosures 5
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Global Operations
& Scale

Diversification geographically and
operationally by segment increases
business resilience; Significant global

scale. SEATTLE
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® WASHINGTON DC
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OAKLAND TULSA @ ATLANTA
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LASVEGAS g oion

+
7,800 B

Employees

> ® BUENOS AIRES
20

Locations Globally

An Overview of Aristocrat's Operations —

@ HELSINKI

@ STOCKHOLM

@ GDANSK
LONDON LVIV

©®,BARCELONA

©® ROME
TEL"AVIV

® JOHANNESBURG

NOIDA

MACAU

©® MANILA

BRISBANE
SYDNEY

®
MELBOURNE AUCKLAND
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Aristocrat’s
Mission and Values

Our mission:

It’s All About
the Player

We're obsessed with delivering
great experiences, for our
customers and for the player
community.

Collective
Brilliance

We're passionate about
collaboration. With such a
diverse business, we can learn
so much from each other and
achieve extraordinary things b

Talent
Unleashed

Our supportive culture equips
our people with the tools they
need to do their best work
and be rewarded for their
achievements.

We strive to set new standards
of responsibility in our
industries, and we never lose
sight of the long term.

Aristocrat 2023 Sustainability Disclosures 7
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FY23 . Bea 9:)7b:l leadelr in( ) Progress
Highlights

Ensuring vibrant RESPO“S' bl I ! ty - Data Security & Privacy - Completed Australia’s first cashless gaming trial

businesses For all our
stakeholders over the
long-term.

- Established RG innovation cross-functional team

PrOd UCt * Responsible Gameplay 9  Launched first ever “positive play” consumer marketing campaign in the US

+ Responsible Sourcing - Rolled out targeted social casino RG messaging model in Cashman Casino™

* Rolled out new & updated RG and Privacy policies, with mandatory training

/. J

Align with ASX 20 peers on
Climate, lead in Governance

Progress

- Developed Greenhouse Gas inventory off an FY22 base, drafted Science-Based Targets

{ ]
BUS' ness * Governance 9 - Submitted our near-term and net-zero targets to the Science-Based Targets initiative with validation

Opel‘a tions . Climate expected in the first half of FY24

- Circular Economy - Established a new governance framework to execute on abatement plan

Be recognised as an
employer of choice

Progress

+ Launched Tribal Engagement program in US, encompassing internal education, scholarships and
support for key organisations

People & . Talent

: 9 « Representation of women on our Board increased to 44.4%, ESC to 45.5% and across the Group to 32.4%
COmmunlty  Health, Safety & Wellbeing . . : .
« Employee Impact Groups increased to 28 spanning Gender Equality, Race/Ethnicity, LGBTQ+
* Inclusion and Allyship
. - Community - Aristocrat ranked first among industry peers in the All-Index diversity survey
/L Y,

Aristocrat 2023 Sustainability Disclosures 8
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Our Sustainability
Priorities

Aristocrat has 10 Sustainability priorities
which Fall under three pillars:

Responsible Gameplay

1 Product Responsibilil:y Privacy and Cybersecurity

Be a global industry leader in
Responsible Gameplay

Responsible Sourcing "é'
S Q
= E 1] GOOD HEALTH QUALITY GENDER
.g Q POVERTY AND WELL-BEING EDUCATION EQUALITY
> o
omm - U
© o O
Governance s _ . ° 2 T (1
3 [J ° ECONOMIC GROWTH
2 BUSlneSS OperathnS Climate a Align WI:h l:jsx 20 peers on Climate; oL M
. ead in Governance
Circular Economy un L L, ‘I'
0] ra) g
S R 5 = B GER .
| & = o
5 2 QO | & | ¥, =4
(@) (7))
Talent =
(7))

Diversity and Inclusion
Health, Safety and Wellbeing

Be recognised as an
employer of choice

3 People & Community

Community

Aristocrat 2023 Sustainability Disclosures 9
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The Global

Goals

NO
POVERTY

[ J o o [ J
e & 0l
()
Providing stable employment
opportunities and support

our community through our
corporate giving program.

1 REDUCED
INEQUALITIES

Encouraging equal opportunity
and reducing inequality through
our policies and practices.

Aristocrat’s work spans many of the United Nations Sustainable Development Goals (SDGs). We have identified those that
align closely with our business, our stakeholders’ expectations and where we can have the greatest impact.

GOOD HEALTH
AND WELL-BEING

4

Providing a safe, flexible
workplace and wellbeing
program for our people and
support social causes promoting
health and wellbeing.

SUSTAINABLE CITIES
AND COMMUNITIES

Supporting the building

and strengthening of legal
frameworks and accountable
institutions.

QUALITY
EDUCATION

L]

Providing quality learning and
education opportunities for our
people and players.

12 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

QO

Reducing our impact on the
environment by adopting
sustainable practices throughout
our product development and
procurement processes.

GENDER
EQUALITY

Promoting gender equality and
empowerment and providing a
safe workplace for women and
girls.

13 Korov

3

Reducing our energy
consumption and responding to
climate change and its impacts.

DEGENT WORK AND
ECONOMIC GROWTH

i

Providing productive
employment opportunities and
promoting decent job creation
to drive economic growth.

PEACE AND JUSTICE
STRONG INSTITUTIONS

(24
>

Acting with integrity and in
compliance with all applicable
anti-bribery and corruption
laws.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

Fostering creativity and
innovation.

v
"
THE GLOBAL GOALS

Aristocrat 2023 Sustainability Disclosures 10



Contents

CEO & Sustainability Message

About Us

2023 Highlights

Our Strategy/Approach

Our Progress Our Governance

Product Responsibility

Business Operations

People & Community '
L

Materiality
Matrix

The materiality of sustainability issues to our business
has been determined through a materiality assessment
which included in-depth interviews with external and
internal stakeholders and consideration of external
Framework benchmarks, including the Sustainability
Development Goals (SDGs), Science Based Targets
Initiative (SBTi) and the TaskForce on Climate-related
Financial Disclosures (TCFD). We intend to conduct a
Fresh and expanded materiality assessment in FY24.

Key

Governance
o Governance, Ethics and Culture

e ESG Governance
e Responsible REM

o Economic Performance

Climate

5 Decarbonisation

6 Energy Efficiency

Circular Economy
o Water Stewardship

0 Materials Recovery
o Sustainable Design

@ Waste Management

Materiality Matrix

Importance to Stakeholders

\_

<
o
2
>
>

o 26
=
2
I

o

27
<
o
2
S
=
S
)
=

17

23

00006

Responsible Gameplay
@ Ethical Product Design

@ Digital Gaming Mechanics
@ RG Player Education
@ RG Employee Training

@ RG Consumer Disclosures

Medium - High Very
High Strategic High
Impact on Aristocrat /
Responsible Sourcing Data Security & Privacy Talent Wellbeing

16 Human Rights & Labour Practices
17 Supplier ESG Assessment

18 Conflict Minerals

19 Data Security & Privacy

@ Talent Attraction Retention

@ Training Development

Inclusion

22 Employee DEI

23 Supplier Diversity

24 Employee Wellbeing

25 Customer Health Security

Community
@ Community

Q Employee Volunteering

Aristocrat 2023 Sustainability Disclosures 11
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Sustainability
Governance
Framework

Provides strategic guidance, endorses Aristocrat’s Sustainability strategy and receives periodic reports on activities. Monitors delivery against Aristocrat’s priorities.

CEO and Managing Director

Manages Sustainability strategy, commitments and risks.

® © © 0 0 0 0 0 0 © 0 0 0 0 0 0 © 0 © O 0 0 0 0 0 0 0 O 0 0 0 0 0 o g
© © 0 0 0 0 0 0 00 0 00 0 06 06 0 0 0 000 0 0 06 06 0006000 o°

Mission

Strate
qy Values

Executive Committees

Risk Management
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o
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Culture
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Oversee and approve Sustainability commitments and risks. Metrics and targets are integrated into all core performance review
and management processes.

Sustainability Team

Responsible for strategy development and execution of Sustainability implementation programs. Responsible for development of communications strategy in conjunction with
the Corporate Affairs, Communications and Investor Relations teams.

) )

Business Unit Support Functions Working Groups and Steering Committees

Provide support to implement programs to drive progress on commitments

and embed the Sustainability Program. Manage, lead and operationalise key Sustainability priorities.

. Policies .

©® 0006 0060 0 0 0 06 0 0 0 0 06 0 0 0 00 0 00 000 0000 0 0 00 000000000000 00000000000 0 0 0 systems © © 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 00 0 00 0 00 00 0 0 0 0 00 0 0 °

Processes
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7 Privacy &
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Cybersecurity
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71 Responsible Sourcin

Sustainable Development
Goals (SDGS)

1 NO 3 GOOD HEALTH 4 QUALITY 5 GENDER
POVERTY AND WELL-BEING EDUCATION EQUALITY
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. Responsible Gameplay
~ swesor

Responsible Gameplay (RG) is an important commitment upon which we have shaped our business at Aristocrat. It is key in
expressing our values of ‘Good Business, Good Citizen' and ‘All About the Player’ and core to delivering our corporate strategy as
well as the long-term vibrancy of the industries in which we operate. Our approach to RG is proactive and collaborative, working
with industry, government, regulators, the community and other stakeholders. We are committed to addressing legitimate
community concerns through practical solutions and innovation and are delighted to include highlights of the progress we made
in our RG program in FY23. We are striving to be an industry leader in promoting RG and we have adopted a three pillar approach
in executing our strategy — Comply, Empower, Improve.

We introduced
3 new US-focused
positive play campaign
“Know Your Max"”

Our Three Pillar
Approach to RG

Gambling problem? Pleass contact 1-800-GA =k -
FOR 24+ ©2023 Arigtocrat Technologiss Australia Pry Limited.


https://s25652.pcdn.co/wp-content/uploads/2023/09/RG-Player-Information-Videos-languages-available-2023.pdf
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Our Three Pillar
Approach to RG

Comply means upholding all relevant
rules, regulations, and laws in all
jurisdictions in which we operate.
Importantly this includes not just
external requirements but also our
internal RG policies and procedures.

Empower means educating and
empowering our players with
sufficient information to make
informed choices about their
gameplay. This has been the central
pillar of our approach since 2019.

Improve means that we aim to
continuously improve. Incremental
innovation is a vital characteristic of
how we “improve”. We invest in
Responsible Gameplay product
innovation and contribute financially
to research to build a knowledge
base around these complex issues.

Through our
membership of key
industry associations,
we encourage our
industry to be
open and proactive
in responding to
community concerns
about responsible
gameplay.

))

Aristocrat 2023 Sustainability Disclosures 15
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The Evolution OF

Our Approach - Our
Emerging Sustainable
Gameplay Model’

Incremental innovation and improvement has been a fundamental feature
of our Responsible Gameplay (RG) program. Consistent with the theme of
evolution and change, Aristocrat is increasingly broadening our RG model
from one anchored in the concept of “informed choice,” to a more flexible
approach based on the needs of different player cohorts.

This is summarised in the diagram. Our RG model focuses on sustainable
play and views players across a risk and behaviours spectrum. This ensures
we tailor our efforts, in conjunction with our industry associations and
customers, to be most effective and useful in the context of the specific
circumstances and needs of each cohort.

Our Strategy/Approach

Our Progress

Our Governance Product Responsibility

Business Operations

People & Community

InfFormed Choice

Universal protection strategies are
designed to benefit the vast majority of
recreational players, including those who
may not currently have gambling-related
problems. They aim to create a safer
gambling environment for everyone.

With support from
International Gaming Institute

E Smart Mobile
Gamers

- FAIRPLAY
ALI.IANCE

Supporting Control

Selective prevention targets
individuals or groups who may

be at higher risk of developing
gambling-related problems. It
involves identifying and providing
support to those who exhibit early
signs of problematic gambling
behaviour.

What toes

SYSTEM 7000

mean in a mode @- PRIME
gaming machine?

———————————————

Recreational

At Risk

Indicated prevention focuses
on individuals who already
exhibit signs of gambling-
related disorders or have, at
least episodically, lost control
over their gambling decision
and behaviour.

BOAPGG

BN e vaversiTy oF
m

o) SYDNEY

Brain and Mind

Centre

Disordered

"Our philosophy is an adaptation of a concept proposed by Joachim Haeusler in the article “Responsible Gambling - An International Gambling Industry Stakeholder’s Perspective”

Aristocrat 2023 Sustainability Disclosures 16
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B
Universal
Protection -

InfFormed Choice

enjoy playing
a year-long collaboration
stocrat’s Gaming, Marketing and
ponsible Gameplay teams. It employs positive
imagery and non-judgemental language because
evidence suggests that positive play messages
resonate best with the recreational
player cohort. The focus is s o
on maximising enjoyable :

y N
gaming experiences for ’_/7'». = u." voun A'j\,{\
the vast majority of ,,;‘.":- “no N LV
recreational players and =~ 4

giving them a friendly

prompt to help them

stay in the ‘recreational’

play category and avoid
problematic behaviours.

2023 Highlights Our Strategy/Approach

The Maxism ‘Positive Play’ Campaign

MAX THE

BEFORE YOU BET

gnoll YOURMAX'

'

Gambling problam? Plaass contact +200- GAMBLER. FOR 24

2023 Aristoorat Technologiss Australia Pty Limited

Maxism #1
Playing Slots is about
Enjoyment, not Strategy

If you want to prove how good or
skilful you are, there are other ways
and avenues to do so (like sports,
competitions, or finally beating your
sister at board game night).

There is no secret or strategy to
winning at slots. These are games
of chance and are designed purely
to deliver great entertainment for

adults who enjoy it.

poSITIVE PLAY EXPERT SAYS:

Our Progress

EXPERT SAYS:

¢~ [ BEFOREY

-

Our Governance

Product Responsibility

MAX THE POSITIVE PLAY

U BET

|
& W KnoWYOURMAX

Gambling problam? Pleass contact +200-GAMELER F"TFFE

2023 Aristoorat Teochnologiss Australia Pty Limited

Maxism #2
Positive Play
involves Planning

Just like you don't put on too much

perfume or watch 10 seasons of a

sitcom in one sitting, playing slots
is best enjoyed in moderation.

This means setting a limit with
your budget and time, and sticking
to it. You can set an alarm on your

phone or have a friend call you to
remind you of your stop time. You
can also leave your credit cards at
home and play with a fixed amount
of cash only.

Maxism #3
Enjoyment is all
around you!

More often than not, slot games
are situated in places that offer
many forms of entertainment.
Have you seen or tried them yet?

Gaming is fun, and it's not the
only fun thing to do. Take a break,
have a snack, or walk around to
see other attractions and sights
nearby.

Business Operations

People & Community '
L

We are up and running

“Know Your Max" rolled out
with advertising in the US
on popular websites such as
buzzfeed.com and
Fandom.com, social platforms
such as Facebook and
Instagram, as well as billboards
and large screens nationwide
including a Freeway billboard in
Las Vegas. Since launch, Know
Your Max had generated an
estimated 20 million consumer
impressions, and prompted
many constructive stakeholder
conversations.

“Know Your Max" has received

20M

Impressions
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Universal Protection -

InfFormed Choice

Player RG preferences research (Aristocrat Gaming)

Aristocrat commissioned the University of Nevada Las Vegas (UNLV) to undertake a survey of regular EGM'
players to understand their preferences with respect to RG information and tools. Around 1,500 players in
Australia, Canada and the US participated in the study. Aristocrat commissioned the research to bring a player
perspective to our RG work, and extract insights that might help us develop more user-friendly and effective RG
features and functionality. UNLV'’s findings included:

« QOut of seven RG tools described, the most

. Player Information videos (Aristocrat Gaming)
preferred RG tools across all countries were those

that set limits on time and spending. Aristocrat’s Aristocrat developed a series of engaging, plain-
Flexiplay Bank feature (allowing winnings / funds to language information videos to help players — RG Awareness activities (Aristocrat Group)
be banked and not playable) was also popular. understand how EGMs work. We want to empower '

players and promote informed choice by dispelling

* Less popular were tools that were part of a digital the many myths surrounding EGMs.

As a long-term member of the American Gaming Association (AGA), we are proud to

wallet, or that involved the venue being alerted to support the AGA’s annual Responsible Gaming Education Month. 2023 marked the
any at-risk behaviour, although more than 50% of 25th anniversary of the AGA’s focus on Responsible Gaming Education.
players still said they would use these. ‘A.,e have continued to offer these. Throughout the month, Aristocrat presented information sessions and activities featuring our own leaders,
. Players favoured receiving information about videos to players and customers in as well :.:13 external industry leaders and RG experts, to highlight our expanded commitment to RG and
how to gamble responsibly and being able to see FY23. They are available in EngliSh' foster dialogue and engagemen.
reports of their gaming activity and expenditure Mandarin, Ccantonese, japanese Both Anaxi and Pixel United conducted their own RG awareness initiatives during the year. Anaxi published
history and Spanish, and are also made RG podcasts, while Pixel United hosted its first ever RG Awareness Week in December 2022. The program
' . . included live sessions featuring keynote speakers with expertise in RG research and government policy,
. Players consistently preferred information to be available to customers, gaming as well as roundtable discussions featuring Pixel United leaders. Pixel United ran a further RG Awareness
available on the EGM itself. The least preferred educators and others on request, Week Pixel United in November 2023, focused on supporting the release of refreshed RG policies Pixel

United across the business.

Watch Videos Now @ \ /

option was having messages delivered by the
venue's employees.

"EGMs (Electronic Gaming Machines) are also known as slot machines in North America and poker machines in Australia.
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Selective Prevention -
Supporting Control

In-App RG Support (Pixel United)

Through the dedicated Responsible Gameplay (RG)
Support Pages Portal on our mobile game apps, we provide
information to players on how to stay in control of spending
and playtime and advise where to seek help if needed.
These materials are available to players of all of our
Product Madness and Big Fish Games apps.

In FY21, we launched an industry-leading
program to promote RG among players of
our social casino themed mobile games.
Through the program, RG reminders are
sent to all active players every six months
through various channels, including
emails, in-game pop-ups, and social
media posts. These reminders highlight
our RG resources and tools, and all of the
support options available to players.

Industry-leading program launched

LW | [ ] T ST

Product Madness

Big Fish Games

It has heaps of useful know-how on all the
ways you can keep control of the time and
money spent on our games!

GOT'IT! !

In-Game Messages (impressions)

5,613,891

In-Game Messages (impressions)

7,571,457

In-Game Messages (impressions)

7,917,508

Emails (sent)

12,513,447

FY22

Emails (sent)

14,289,043

Emails (sent)

12,036,246

*Until 15 October 2023. Excluding Big Fish Casino and Jackpot Magic Slots.
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RG reporting and metrics (Pixel United)

Our Strategy/Approach

During the year, we periodically asked Pixel United employees about their satisfaction with our RG program. Employees

reported 84% satisfaction on average.

Social casino players indicated a 70% awareness rate and 61% satisfaction of our RG tools and program. We will
continue to undertake pulse checks of these important stakeholders and aim to drive up both scores over time.

Pixel United Employees’

“== SQatisfaction

84*

positive

1 Average score — Surveys completed in February
and May 2023 - Excluding Plarium

Social Casino players?

70%

positive

2 Average score — Based on quarterly surveys.

“== Awareness

“== SQatisfaction

61"

positive

Our Progress

Our Governance Product Responsibility

Business Operations People & Community
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Smart Mobile Gamers (Pixel United)

As part of our efforts to encourage industry
best practice, Pixel United contributed to
the creation of the Smart Mobile Gamers
website. This site offers a suite of support
materials on topics such as parental
controls, managing in-app purchases, tips
on data use, security, and privacy.

In addition, Pixel United assisted our
industry body, the International Social
Games Association, to refresh its Best
Practices Principles for social gaming. This
document was updated in FY23.

Smart Mobile Gamers

Best Practices Principles

(7 ) =22
\Yf/ g\

Partnership with Fair Play Alliance

In December 2022, Pixel United became a
member of the Fair Play Alliance, joining a
big family of 200 gaming companies around
the world. This was a significant step
forward in our commitment to fostering
healthy online communities and enhancing
player interactions within our games.
Through the Fair Play Alliance, Pixel United
is able to stay across, share and implement
best practices as they continue to evolve
globally.

\

~

J
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Selective
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Supporting
Control

Cashless Gaming Trial (Aristocrat Gaming)

Aristocrat is proud to have developed the first cashless
digital wallet technology for trial on EGMs in Australia. The
nine-month trial at Wests Newcastle, which was rolled out
across 144 EGMs and with 260 players participating, ended
on 30 June 2023.

The trial was overseen by the NSW Government gaming
regulator, Liquor and Gaming NSW. The regulator appointed
independent researcher Professor Paul Delfabbro, from the
University of Adelaide, to design the trial methodology and
evaluate the findings. The report by Professor Delfabbro was
submitted to the regulator in September 2023.

Under the trial, Aristocrat’s PRIME Digital Wallet technology
delivered a suite of new and sophisticated RG tools to
players, in addition to cashless transaction options. Players
were able to set limits, view their player activity statement
and request self-exclusion - all from their mobile phones.

a
997007 i ||
g, 32207 i |

)
e
b I O
)

Key learnings from the trial
e

Technology
The trial highlighted the need to simplify the set-up process for

players and improve usability.

Players

The trial revealed that players were content to use existing
gaming functionality and were reluctant to use new
functionality.

For those that did use the cashless system, there was little
change to enjoyment of gambling or change in their gambling
behaviour.

Responsible Gaming (RG)

Players in the trial reported that they generally avoided the RG
limit setting tools because they already set their own personal
limits. However, players held positive views about their
availability.

\_ /

Further trials

FY24

Perceived usefulness of responsible gameplay Features

52.2%

agree useful

66.7”

agree useful

== Setting a time limit
before playing

-= Setting a money limit
before playing

58.0%

agree useful

- Self'
exclusion

«= Breaks
in play

The trial has been valuable in understanding
players’ attitudes and usage of cashless gaming
and RG functionality. Preliminary learnings

from the trial are already informing Aristocrat’s
development of the next generation of our
cashless technology.

60.8%

agree useful

35.0%

66.5”

agree useful

«= INnformation on

expenditure

Trial
participants
who requested
a player activity
statement
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Flexiplay (Aristocrat Gaming)

Aristocrat developed, tested and deployed EGM based technology
for the Australian market (Flexiplay) that can help players to
manage their time and spend on EGMs. The two key features of
Flexiplay are the Bank where players can bank part or all their
winnings, or any other part of their credit total, and the Timer where
players can set a discrete reminder to help them manage how
much time they spend playing.

To date, Flexiplay has been trialled and launched in a limited fashion
as we have sought customer and player feedback. Preliminary
player data collected shows that ‘Wins Auto Banked' is the most
popular feature, being used on average eight times a month on
each Flexiplay-enabled EGM. Players are using the feature to bank,
on average, $440 per EGM per month.

Informed by these learnings and other feedback, Flexiplay 2.0 has
been developed to deliver a more optimised player experience.
Flexiplay branding will be removed to address any possible
perceived stigmatisation for players. Uniform styling will be
implemented to fully integrate Flexiplay alongside the game menu
and to allow the credit, bet, and win meters to be more clearly
visible to the player. Flexiplay 1.0 truncated the player view of the
credit, bet and win meters and there was a need to rectify this.
This improved functionality will be rolled out and default-enabled
on new ANZ game families (with the exception of Victoria, due to
regulatory issues) from late FY24. Aristocrat will support rollout
with a comprehensive customer engagement effort.

Blue Gum trial - early
version of Flexiplay

* RG messages
 Bank

* Timer

+ Demo mode

+ Charity donation

Trialled in 5 QLD surf
clubs and overseen
by the University of
Sydney.

Conclusions:

* Features hold
promise as
contributing
to responsible

ambling

g
wtcomes.

Our Strategy/Approach

Flexiplay
trial

« Bank
* Timer
+ Bet Keeper

+ Targeted
messages

Trialled in 4 QLD
hotels and overseen
by the University of
Sydney.

Conclusions:

* Features offer
additional choices
to players,
particularly for
those who could
benefit from its
uses.

Our Progress

Our Governance

Flexiplay development and rollout

Flexiplay
soft launch

Flexiplay soft launch
- ‘Test and learn’
product rollout in

52 Cash Fortune™
EGMs across 20
venues in NSW.

Flexiplay
launch

Flexiplay launch -
NSW & QLD.

Included in Cash
Fortune Panda

and Tiger games

as voluntary
functionality for
venues to choose to
enable.

Flexiplay
expansion

Included in following
game families

as voluntary
functionality for
venues to choose to
enable:

Feb - Fu Dai Lian
Lian

Dec - Bao Zhu Zhao
Fu

Product Responsibility

Flexiplay
Further
expansion

Included in the
following game
families as voluntary
functionality:

Aug - Aqua
Kingdom

Aug — Wild Rumble

Business Operations

Flexiplay
pXo)

Flexiplay 2.0 to be
default enabled on
new ANZ releases
(except Victoria)

People & Community

s

250
200
150
100

50

\_

Number of Flexiplay-
enabled EGMs in NSW

215
(Sep)
e 144
(May)
73
® 82
(Sep)
®
0
Start of FY (Oct) End of FY (Sep)
® 22 FY23

J
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Selective Prevention -
Supporting Control

Targeted messaging For social casino (Pixel United) a4 )
Consistent with our evolving, more tailored approach to RG — |
initiatives, during FY23 we tested targeted RG messaging for S ) DID YOU KNOW ABOUT
players of our social casino themed mobile games based on their NP I_AY o o1 RESPONSIB’I-E
behaviours. Using well-established RG characteristics for players of bol ; : PLAY PORTAL!?
) . ) , ) . Jump in for a ton of advice on What is it?
social casino themed mobile games, we've identifled what we S@P= _how to keep track of the time |} SRR Mo udirnd S
. . . . \ J —i monely m v::hen — | balanc‘:: play time with your day-to-daylifey
consider to be the optimal timing for sending RG awareness Bt P s :
messages. We have developed a model that sends RG messages at , T
specific times, based on each player’s individual in-game " It has heaps of useful know-how on all the
ways you can keep control of the time and
behaviour, for maximum engagement. This initiative has been S S e
introduced in Aristocrat’s Cashman Casino app, and we are working g | G
to extend it to our social casino mobile games throughout FY24.
Soft Message Friendly Message Strong Message

We choose a very informal tone Employing language that is both Using simple and uncomplicated

and more promotional language for engaging and encouraging of language to increase public

a better engagement. action. awareness and understanding.

- W,
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Indicated Prevention -

o Players of Pixel United’s social casino themed mobile games are periodically sent information
Pro te C t l o n and reminded about our RG tools - including the option to permanently block their accounts if

they wish to do so. During FY23, in response to evolving industry best practices and proprietary
player insights, we expanded this policy to offer players a menu of self-exclusion periods, from
a minimum of one year. Our hypothesis is that more choice will drive greater uptake of self-
exclusion as an option, and improve player choice and protection.

Self-Exclusion Options (Pixel United)

Supporting Treatment & Research Facilities

Aristocrat has funding partnerships in place to support

the work of the Oregon Gambling Research Center, the
Oklahoma Association on Problem Gambling, the lllinois
Council on Problem Gambling, the Gambling Treatment and
Research Clinic at University of Sydney, the Nevada Council
on Problem Gambling, the California Council on Problem
Gambling, National Gambling Helpline (US), the Council on
Compulsive Gambling of Pennsylvania, and the National
Council on Problem Gambling (US). Aristocrat also provides
support to the International Center for Responsible Gaming
(ICRG).

In FY23, we also started rolling out self-exclusion options For players of our
casual mobile games along with enhanced RG support for these players.

Number of SelfF-Exclusions

FY20 135

Our funding to the Sydney University Gambling Treatment Counsellor Education

and Research Clinic is contributing to a better understanding Aristocrat was approached to assist NSW Government FY2T 1175
of development of harm over time to gambling customers

Gamble Aware counsellors to better understand how EGMs
and what resources or interventions would be useful to work, including the concepts of return to player (RTP), . _ 1 545
minimise risks. The Clinic is also working on enhancing randomness, reels, jackpots, and cashless gaming. On 31

lower-risk gambling behaviours, particularly among regular May 2023, Aristocrat hosted 33 counsellors for a half day

gambling customers, by designing interventions to enhance workshop tailored to these topics. The counsellors expressed FY23* — 1780
active and informed decision-making. The Clinic is also appreciation for the opportunity to learn more about EGMs

looking to create additional knowledge and resources to
contribute to a lower-risk gambling environment.

and the broader industry and regulatory environment, and to \ /
address myths about the way EGMs work, which will assist

their own understandlng and Support their vital work with *Until 17 October 2023 — Figures based on all social casino games only. It is also notable that proactive RG messaging
clients. commenced in 2021 for social casino which resulted in a spike in self-exclusions once players became familiar with the process.
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Co n t' n U ed l m p rove m e n t New and Improved RG Policies

in RG Governance

Clearer requirements, updated to align to
the latest best practices, and other relevant
Aristocrat policies

« Simple and clear processes for seeking prior

Aristocrat Group Responsible Gameplay Policy (Governing Policy) approval under each policy

+ « An escalation process and procedures for
tracking compliance and addressing non- '

As part of our efforts to strengthen RG governance at Aristocrat, over FY23 we developed, approved and rolled out a stronger set of policies . ..
compliance training

to guide our global organisation. In September 2023 we released an updated Aristocrat Group Responsible Gameplay Policy to all permanent ¥ | 5
employees, including the Aristocrat Board of Directors, supplemented by additional, refreshed Responsible Gameplay policies outlined below: J « Company-wide targeted RG training to support

\ / policies

Product Development Charter

Management and Board Education

Pixel United Loot Box Policy In FY23, we continued to deliver a comprehensive

education program for the Board as part of its
professional development calendar. As part of

the program, the Board heard from people with
lived experience of gambling disorder, including

by visiting a problem gambling treatment centre in
Sydney. The Board also heard from prominent RG
thinkers such as Professor Michael Wohl, an expert
in disordered gambling and motivating behaviour
change.

For Regulated Gaming Markets

Applying to all employees involved in loot Applying to all design and development

box development and marketing. employees in our Gaming business and all
Anaxi employees.

Pixel United Consumer \ /

Communications Policy

Responsible Marketing Policy for
Applying to all employees involved in

marketing, promotions, communications,
customer support and game development

Regulated Gaming Markets

For further information on how Aristocrat’s RG
program aligns with the Sustainability Accounting

for Pixel United. Applying to all marketing and market Standards Board (SASB) please see Annexure 2:
\ / research teams in our Gaming and Anaxi
. . businesses. Annexure 2
Pixel United New Games \ /
Development Policy
Applying to all employees involved in Pixel
United games development. .
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Privacy & Cybersecurity

SNAPSHOT

The global privacy and cybersecurity landscape continues to evolve with new laws and expectations of companies increasing
rapidly. Aristocrat’'s approach continues to be grounded in a clear enterprise-wide governance structure and strategy that
facilitates the effective management of potential risks and ensures appropriate controls are incorporated into our products,
systems and business processes.

Our Approach to
Cybersecurity Capabilities

The Global Information

Security Team Employee
base grew in FY23 by nearly

0%

and women made up

5%

of the overall team

Third party security testing 9 Threat Intelligence monitoring

Vulnerabilility scans 9 Risk Assessments

Bug Bounty 9 Third-party cybersecurity

Phishing campaigns

Our approach to privacy 9
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Our program is based on the Global Privacy Principles
(GPPs) and our core value of ‘Good Business, Good
Citizen'. The program is constantly evolving to
address changes in our business, technology, the law,
recommended practices and the threat environment.

Day-to-day management of the program is overseen
by our Global Privacy Office (GPO). The GPO provides
support to the business, executes on long-term
improvement initiatives and lends expertise to special
projects.

During the year, the GPO focused on building
programs to improve maturity in the following key
areas:

Policy Development

Our policies are designed to provide clear and
practical information to employees about how to
comply with laws and regulations, give guidance that
assists in decision-making, and provide a roadmap
for day-to-day operations. The GPO periodically
develops new and updates existing internal Privacy
policies to meet legal, regulatory, and technology
changes. During FY23, the GPO published the
following new and updated policies:

2023 Highlights Our Strategy/Approach

Privacy Inquiry and Complaint Handling Policy and
Appendix

Personal Data Minimization Policy
Personal Data Quality Policy

Personal Data Anonymization and
Pseudonymization Privacy Policy

Personal Data Consent Privacy Policy and
Appendix

Our Policies

Our Progress

Our Governance

Employee Training and Education

Quarterly enterprise-wide mandatory courses

and periodic targeted training courses are rolled

out to support new and updated policy launches

and educate our people on a range of current and
emerging topics. During FY23, training was deployed
on the following topics:

Global Privacy and Trust
Data Protection

Personal Data Sensitive
Minimization Data
Global Privacy Biometric
Principles Data

Privacy, Risk
and Trust

Formal training was supported by expanding
communications to raise employee awareness of the
GPO and Global Privacy Program, utilising various
channels including: enterprise newsletters, content on
the Data Privacy intranet site and special events such
as Cybersecurity Awareness Month and International
Data Privacy Day.

Product Responsibility Business Operations

Data Protection
Addendum

People & Community

Mergers & Acquisitions

The GPO has developed due diligence and
integration checklists to support privacy
compliance as the company expands through
M&A. Additional work has been completed to
support Aristocrat’s growth into new jurisdictions.

Regulatory Change Management

In FY23 the GPO onboarded an automated
solution to support our efforts in tracking

and assessing changing privacy regulations
around the world. This new solution, along with
interactions with Aristocrat Government Relations
team and strong relationships with other business
partners, is helping to increase awareness of the
rapidly changing privacy regulatory landscape.

Metrics and Reporting

We continued to mature our Global Privacy
Program in FY23 with the development of metrics
and a reporting program. These metrics are
included in corporate and business risk reports

to demonstrate the company’s privacy risk profile
and the controls we are implementing.
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Cybersecurity

Aristocrat’'s Cybersecurity program is led by
our Global Information Security (GIS) team.
Our strategy aims to build cybersecurity
capabilities to protect Aristocrat products,
IP, data, employees, partners and customers
and to instil trust and demonstrate

our commitment to responsibility and
sustainability. We strive to minimise risk and
maximise value through an integrated digital
trust approach. The GIS team substantially
grew over the last year, increasing its
employee base nearly 50% in FY23. Women
made up 45% of the team, which is well above
the industry average'.

We are on a path to attaining external audit
certification using industry frameworks

such as ISO 27001, and support continued
certifications held by our partners. Aristocrat
conducts annual maturity assessments,
security penetration testing with trusted third-
party consultants, and annual executive and
tactical tabletop exercises to improve our
resilience in the event of a crisis.

"Women represent only 26% of the cybersecurity workforce. See ISC2 annual workforce survey p.39 here.

2023 Highlights

Our Strategy/Approach

Our Progress Our Governance

In FY23, GIS delivered progress to replace (where required), scale, integrate, and automate previously
under-utilised capabilities. Key Focus areas have included:

Endpoint
Security

Deployed endpoint protection capabilities and doubled
coverage on production.

Logging /
Monitoring

Increased logging and expanded visibility For monitoring and

investigations.

Asset
Management

Delivered asset reconciliation management tool closing
fFundamental control gap.

Cloud
Security

Invested in technologies driving a significant increase in
coverage of cloud-based assets while reducing costs.

Breach
Simulation

Deployed technology to simulate breaches, continuously
test security controls, and expanded coverage of test
environments across infrastructure.

Code
Analysis

Expanded tooling for code analysis by more than 6x.

Product Responsibility

Business Operations

This year has also seen strong collaboration
between GIS and Aristocrat Labs (ALABs), our
technology organisation, with the adoption

of a software assurance model which

has established additional structure and
governance around cybersecurity initiatives

in product and gaming environments.
Aristocrat continued to improve its software
development lifecycle, proactively mitigate
risk and foster a security-first culture in

the development community. This year, we
merged Product Security fully within the
existing GIS functions to leverage enterprise
cybersecurity governance, architecture

and engineering and cybersecurity

incident response capabilities for product
development. The GIS team also provided due
diligence in M&A activities over the course of
FY23.

=~

People & Community
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A Cybersecurity Awareness month presents a
unique opportunity to reinforce the importance of
cybersecurity across the organisation in a way that
Y is educational and enjoyable. Our FY23 program
generated strong participation and feedback, with a
mix of online and in-person discussions and special
events.

Cybersecurity Capabilities Employee Training and Education

Monthly security awareness training was Training topics in FY23
delivered to all employees throughout
the year, with an increase in phishing
campaigns and additional targeted -
campaigns on other topics. We are Phishing
focused on lifting awareness to help
create good cybersecurity habits in Password prol:ecl:ion In FY23, Aristocrat, like many other organisations
response to increasingly sophisticated was impacted by a cyber incident whereby a
threats and attacks. ! : criminal hacker exploited a newly identified (zero
InfFormation protection day) vulnerability in third-party file sharing software
(MOVEit) used by the company. The hacker extracted
data from a company server, including personal
information belonging to Aristocrat employees and
other data. We took comprehensive steps to contain
OFffice hygiene the incident and have compiled lessons learned to
further mature the cybersecurity program. Further
information on this incident can be found in our
public statement published below:

’ ‘ Third party security penetration testing

Vulnerability scans

Bug Bounty

Phishing campaigns Protection of data in motion

Threat Intelligence monitoring of internet

Security onboarding For all
new employees

Cybersecurity risk assessments on critical
assets, services and processes

Working secure

Statement on Cyber Incident 9

Third-party supplier cybersecurity
governance and risk assessments

— S
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Responsible Sourcing

Aristocrat has a robust policy framework and program of work that addresses responsible sourcing and prevention of modern
slavery considerations supporting our value of ‘Good Business, Good Citizen". The framework details our commitment to acting
ethically and with integrity in all our business dealings and implementing and enforcing systems and controls to responsibly
source products and services. We are committed to ensuring transparency in our approach, and we expect the same high
standards from our contractors, suppliers and other business partners.


https://s25652.pcdn.co/wp-content/uploads/2023/03/Aristocrat-Modern-Slavery-Statement-FY22-web.pdf
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Modern Slavery
Prevention

Our Anti Modern Slavery Journey

We acknowledge that modern slavery and human trafficking are complex
global problems that present risks to all businesses — including our own.
Through FY23 we continued to build the maturity of our prevention program,
further lifting awareness, capability, engagement and governance.

 Published 1¢t joint UK and Australian statement
In Monash University’s most recent assessment report of the top 100 ASX- * Developed first iteration of supplier surveys
listed compa<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>